Do-Hyun Kim et al. v. South Korea case : Campaign Strategy and Experiences

The Biggest Change
We Believed Possible

Youth 4 Climate Action
Borim Kim, Seogyung Kim



What motivated Y4CA
to file the case?



The Bare Minimum to Keep us Alive 0 Youth 4 Climate Action(Y4CA) is an organization that creates

nre =11 = — chang_e that will reduce the Ilevel of risk of the climate crisis, change
OE 2l &= IE 1' I"'Iﬂ(_)l |, that will ensure that no one is othered in the crisis and that lives are
safe.

- 7 years of organizing for climate justice (since 2018)
- About 1,000 members are joining our group, mainly youth nationally.
- An Organization Where 90% Of Members Are Youth
- Fridays For Future South Korea
0O Vision
- Reducing the risk of climate change
- Create a society with public and social safety nets
- Sothat ensure that no one is left behind in a climate crisis

O Mission
- A systemic approach, not just the spotlight of everyday practice :
making real policy and political change.
- Increase access to information about the climate crisis.
- Create a space for public engagement where everyone is an agent of
change.

O Organizational direction

YC] U t h l I - An organization that proves that prove ordinary people can use their voices to

make a difference without becoming experts or vested interest, and that it

l . li n-l ate can lead to public opinion.
S p— - Organizations that can translate people's desire to be better into possible
A I Cti D n outcomes based on clear goals and accessibility.
- Organizations that can persuade a wide range of people by providing

=4/ L=|7|EEH = consistent, clear goals and a universal, compelling context and story.
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http://drive.google.com/file/d/1vAQnUTZvHQ9Kbjgt97f9VDbzAL1kLl0q/view
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September 27 2019, South Korea's third cllmate strike (700 people part|C|pated)
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Y4CA has called on the Seoul superintendent to change the ordinance to prevent education
budgets from being invested in coal finance, expand vegetarian meals options, increase climate
education, and make school facilities more energy efficient.

[Wording on the picket]
: “Respond,
Superintendent!
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The Seoul superintendent of
education has decided to
create an ecological transition
mid- to long-term plan and
amend the bylaws to assess
climate impacts when deciding
on the district's banking partners.
This decision has led to changes
in more than 14 school boards
across the country.

Wording on the picket:
The Superintendent has
responded.

(Pictured: Superintendent)
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Nothing has changed. The minister, who sympathized with YACA's needs but said it was difficult, asked
us to do the latest trendy hand hgart (our shameful memory.. <).




On March 13, 2020, We filed Constitutional Complaint. It is the flrst climate I|t|at|on |n AS|a flledb 19

" youth from Y4ACA as plaintiffs. _ ‘ |
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How did Y4CA campaign strategy evolve
and how did Y4CA keep the momentum
going for the five years?



March 13, 2020 Constitutional Complaint

(constitutional petition on the unconstitutionality of the prOV|S|ons of .

the Low Carbon ' Green Growth Framework Act): TR RCAL,
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March 13, 2022, additional constitutional challenge
(“ unconstitutionality of the Carbon Neutrality Basic Law”) =
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March 13, 2023, 3rd year of constitutional complaint
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As we refocused our strategy and our path to our goals became more
defined, we were able to anticipate the possibilities for change and were

empowered like never before.
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Y4CA's Attitudes and Perspectives
Toward the Litigation that has Never Changed
e This is alitigation that goes beyond the law and expertise to engage societal interests.

o This is not just about the plaintiffs. While plaintiffs are important as contextualizers of the case,
it should not be their case alone.

o This litigation cannot generate attention and change through the claims themselves. Delegation
or neglect is the most harmful, irresponsible, and arrogant way to approach a climate
constitutional complaint.

e This case must be about building popular support, not just spewing pointed words.

o It's about context, accessibility, and empowering the people who will be part of the process.

o It shouldn't be a case of saying whatever we want to say. Blanket accusations, demands,
objectification, and othering can ruin the outcome.

e Use subjectivity and messaging strategies to create behaviors that move us closer to our
goals

o Continue social messaging — Expand our strategy to include in-court interventions

o There may be no momentum. Build on our strategy to create the momentum we need.
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Challenge

O

If we don't pitch a new perspective, item to the media, it's hard to
get any more social attention

One-off, temporary campaign approach makes it difficult to build
momentum and effective strategy for the case.

Our case is also a social case, so unpacking the context of the
case is essential when approaching a public campaign. It was not
just about what is this case, but about creating a space for public
engagement based on sufficient accessibility.



Lesson

The strength of creating a space, making it accessible, and inviting people
In.

The power of rights-centered messaging that can be translated into the
most everyday stories rather than a conceptual list of rights

That our attitude was right. Ignoring litigation, or hoping that claims alone
will do the trick, doesn't create the change we want.

The advantage of having a long-term goal mapped out (Long-term
strategic path beyond 10 months)

A sense of the mass movement that can be created through a
constitutional complaint

Sense of a long breathing campaign



what YACA would like to share
with other youth campaigners
preparing similar case?



e Just delegate and neglected litigation, a litigation that does not consider the
necessary messaging, will ruin more opportunities for us.

NG EICHTTEU - R elai[oithal cannot be overused

e The efficacy of judicial climate action, also identified in Our Case — More
litigation around the world — More likely to mobilize/involve people in well-
designed litigation. (by limitation of information and accessibility, etc.) —
However, these cases may now suffer from more backlash or have difficulty
gaining social support (a limitation of the way they mobilize and otherize in the
first place) —
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a|I contact@youth4c||mateact|on org
homepage: youth4climateaction.org
instagram: @youth4climateaction.kr
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