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Figure ES.5 Committed COz emissions from existing fossil fuel infrastructure, compared with carbon budgets reflecting
the long-term ternperature goal of the Paris Agreement
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€Oz Capture System

MHI has developed a proprietary and proven COz capture tec hnology In collaboration with Kansal Electric Power Co., Wnc IKEPCOL We offer 5 wide range of
products, including large-scale commercial plants, such as the world's largest COz capture projoct, as well 38 COMpact and versatiie modular emall-scale

C02 capture systems.

Liquefied CO2 carrier
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Sign in/ Sign up
ASA Weekly Report Ad description
A paid for Facebook post and a poster ad for Toyota:
a. The Facebook post stated, “From Active Traction Control to Hill
Start Assist, Toyota Hilux, Born to Roam”. An accompanying video
Published Ru”ngs showed a wide open plain with mountains either side. A swarm was
depicted from a distance moving across the plain, causing dust to
22 November 2023 rise. A number of Sports Utility Vehicles (SUVs) were then shown
Published rulings moving across the landscape in unison before joining a tarmacked
road. A voiceover said, “One of nature’s true spectacles.” The vehicles
were then shown on the road, side by side, and driving through a built-
up city area with a single vehicle then shown reversing up a driveway.
The voiceover continued, “Toyota Hilux. Born to Roam.” A final shot
This week's rulings have now been added to the ASA website. The following advertis Showed the car parked in a rocky, natural environment. Text stated
have been formally investigated: “WWW.TOYOTA.CO.UK BORN TO ROAM Learn more”.
b. The poster, seen at a bus stop, stated, “BORN TO ROAM". An image
showed two SUVs driving on a rocky incline in a savannah style
TOYOTA landscape. Around 50 identical SUVs appeared in a large pack on a
hilly background.

) The ads presented and condoned the use of vehicles in a manner
eieeme - ASAJ CAPJ **" that disregarded their impact on nature and the environment. As a
result, they had not been prepared with a sense of responsibility to
Home About ASA and CAP Codes and rulings Advice and resources Issues and topics SOC|etyThe adS breaChed CAP COde (Ed|t|0n 12) I’U|e 13
(Compliance).

ASA Ruling on Toyota (GB) plc Action

(=) Upheld | Poster | 22 November 2023 The ad must not appear again in the form complained of. We told
Toyota (GB) plc to ensure their future marketing communications
contained nothing that was likely to encourage irresponsible
Vourehere: Home > Godesandrlings > Rulings > Toyota (GB) e behaviour towards the environment.




Ad description

A paid-for Google ad for Lufthansa, seen in July 202:
Published Rulings stated “Fly now with Lufthansa [...] Book your ticket
directly with Lufthansa and explore destinations

06 December 2023 around the world [...] Fly more sustainably”.

Published rulings

While we noted that flying with the Green Fares
option used “sustainable aviation fuel” as part of the
This week's rulings have now been added to the ASA website. The following advertisers fuel mix for that flight and made contributions to

have been formally investigated: climate protection projects, and that this might
decrease some of the negative environmental impac
of flying with Lufthansa, we considered that the basi
for the claim "Fly more sustainably” had not been
made clear in the ad. Although we accepted that
space in a search result ad was limited, we did not
ASA Ruling on Deutsche Lufthansa AG t/a e Adatomy favourtes consider that meant that material information of
Lufthansa such relevance could be omitted.

Welcome A AS AJ C APJ Search... je;

Home About ASA and CAP Codes and rulings Advice and resources Issues and topics Make a complaint

.;;\. Upheld | Internet (display) | 06 December 2023

While we welcomed Lufthansa’s decision to remove
the sentence “Fly more sustainably” from future ads,
we therefore concluded that the ad gave a misleadin
impression of Lufthansa’s environmental impact, anc
that the ad breached the Code.

You're here:  Home Codes and rulings Rulings Deutsche Lufthansa AG



Published Rulings Ad description

06 December 2023 A paid-for Google ad for Air France, seen in July
Published rulings 2023, stated “Manchester to Bangkok [...] Air France
flights [...] Air France is committed to protecting the
environment: travel better and sustainably”.

Action
This week's rulings have now been added to the ASA website. The following advertisers

have been formally investigated: The ad must not appear again in the form

Air FRANCE—KLM complained about. We told Air France-KLM t/a Air
France to ensure that their ads did not give a
misleading impression of the impact caused by
travelling with the airline, and that robust
R, substantiation was held to support all objective
claims.

Welcome 8 ASA CAPJ Search... P
n resources S

Home About ASA and CAP Codes and rulings Advice and

ASA RUllng on A|r France—KLM Sh7 Add to my favourites

wi}\ Upheld | Internet (display) | 06 December 2023
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